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“LIVE THE LIFE YOU LOVE”

Through many years of practicing yoga, we have learned
a great deal of finding the balance between strength and
flexibility. We have learned about the value of living in
harmony with the world, and the importance of living the
life that we love.

Wake and Wonder was born out of these fundamental
concepts. With our exclusive commitment to harmony
between workout and lifestyle, we are bringing modern
women “a convergence of yoga and fashion.”

Our performance activewear are uniquely designed and
produced with care in limited amounts. Our high-quality
fabrics are 4-way stretch, light, breathable, and quick
dry. They can support great acrobatic movement with
extra durability. They are simple, yet sophisticated.

Wake and Wonder products will transform your training
and living into the way that you love.
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PERSONALITY
PASSIONATE & INSPIRING
We love the things we do.
And we are passionate
about living life the way
we love. To be healthy and

happy.

HONEST & CHALLENGING

True passionate about
yoga and healthy life.
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VALUES

Integrity - being authentic and living to our principles
Sharing - teaching people and learning from others
Qualtity & Values - always doing better

AOWLOLU - 1sndaowitiondlu
IuoNMOAISIAGLIS

MSIULTU - WaIwSIUOAQMND:
0o WwauIa:auMWa Tudou:
[GeonuAlurganiSauSOINWAU

ACUAN - Weuunogiauo

OUR VALUE AND PERSONALITY
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DESIGN ESSENCE
DELIGHTED MINIMAL CHIC

Every product range should be designed to
be “Wake and Wonder Delighted Mini-

mal Chic” creating a look that is simple
sophisticated and lively. The identity feels
familiar, expressive and inspirational and
timeless. While identity has strong design
elements that bring all the products
together to create one distinctive brand,
these elements allows for differentiation
between product ranges.
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TONE OF VOICE
PASSIONATE & INSPIRING

Our tone of voice is purposeful with pas-
sion. It is about bringing meaning and
belief to what we say. Copy should always
be a balance between purpose and pas-
sion, sharing knowledge and engageing to
people. We achieve this by using natural
talking and energetic language.
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PRIMARY LOGO
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PRIMARY LOGO WITH TAGLINE
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LIVE THE LIFE YOU LOVE

SECONADARY LOGO
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SECONADARY LOGO WITH
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CORRECT USAGE
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INVERTED COLOR LOGO ON COLOR BACKGROUND
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WHITE LOGO ON PHOTO BACKGROUND
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LOGO USAGE
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DO HAVE A CLEAR SPACE
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DON'T CHAGE PROPORTION
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DON'T CHANGE FONTS
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DON'T ERASE ELEMENTS
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LOGO DO'S AND DONT'S



SMALLEST SIZE
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WAKE AND WONDER SMALLEST SIZE LOGO



TYPOGRAPHY STRANGELOVE
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TONE:

PASSIONATE CASUAL
AND LIVELY

BEST USED IN:
HEADLINES, SUBHEADING
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OFFICINA SANS

ABCDEF
GHIJKL
MNOPQ
RSTUV
WXYZ

VAG

ABCDEF
GHIJKL
MNOPQ
RSTUV
WXYZ

TONE:

SIMPLE CONTEMPORARY
AND SOPHISTICATED

BEST USED IN:
BODY COPY, SUBHEADING
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TONE:

CONTEMPORARY
LIVELY

BEST USED IN:
HEADLINES, SUBHEADING
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TONE:

CONTEMPOLARY, CLEAN

BEST USED IN:
HEADLINES, SUBHEADING
BODY
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HEADINGS

INTRODUCTION
VAG

BODY
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BULLET STYLE
OFFICINA SANS

QUOTE
VAG

LOREM [PSUM DOLOR SIT AMET

Magna aliqua. Ut enim ad minim veniam
lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incidi-
dunt ut labore et dolore.

Quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in reprehenderit

in voluptate velit esse cillum dolore eu fugiat nulla pariatur
lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam.
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e (onsectetur adipiscing elit,

e Sed do eiusmod tempor incididunt ut

e labore et dolore magna aliqua.

e Ut enim ad minim veniam

e quis nostrud exercitation ullamco laboris

Sed do eiusmod tempor incididunt ut labore et dolore magna
aligua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco labor.
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PHOTOGRAPHY STYLE

DESCRIPTION

You may choose any images
with high and meaningful
concept.

Choose related image with
context of design or mes-

sage

Use the rule of thirds
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COLOR
Fade Matte

Control color tone
Control white balance

TONE
Inspiring
Minimalist
Bold
Confident
Fresh

PHOTOGRAPHY






